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To date, news media and the 
cultural sector have been large-
ly treated separately in various 
research and studies in Kosovo. 
News media are treated within 
frameworks that measure indica-
tors of a free media environment, 
freedom of expression and free 
speech; meanwhile, cultural pro-
duction has been subject to even 
less research, and existing studies 
have generally focused on state 
cultural polices, budget allocations 
for the budget sector or reviews 
of the general cultural production 
capabilities. 

With the aim of filling the afore-
mentioned gap, this report sets 
out to offer a general look at what 
has shaped and affected the news 
media’s approach toward cultur-
al activities within state-building 
process over the past 16 years in 
Kosovo. Therefore, the aim of this 
report is to on one hand, exam-
ine how political, economic and 
societal power relations, as well as 
narratives of identity, affect the in-
terplay between media and culture 

in Kosovo, and on the other hand 
to offer a few examples of domi-
nant practices in the ways Kosovo 
media Kosovo package cultural 
production and activities. 

In the report, a set of five gener-
ally prevailing understandings and 
practices of Kosovo media’s cov-
erage of culture have been identi-
fied. The first one is the Mediated 
Public Interest, a process through 
which cultural activities have been 
reduced in significance within 
state-building processes; as such, 
news media rarely define cultural 
activities as an essential topic for 
the “public interest.” The second 
practice is grounded on a heavier 
reliance on “protocol journalism,” 
which means that press confer-
ences and press releases are the 
stories of culture, as such rarely 
soliciting debate or critical treat-
ment of events, works, policies, 
etc. The third practice identified 
is the increasing tendency to 
attribute a meaning of collective 
accomplishment to artists and 
cultural actors, thus viewing cul-

I. Executive Summary
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tural production as a soft power or 
cultural diplomacy on behalf of the 
entire state of Kosovo. Within this 
practice, cultural works become 
valuable only when internation-
ally acclaimed or recognized. The 
fourth practice looks at the media’s 
role as “watchdog,” ensuring that 
state cultural policies are set to not 
only facilitate the strengthening of 
public institutions, as well as inde-
pendent ones, but also represent 
a diversity of voices. It is argued 
that the “watchdog” in the poli-
tics of culture is generally absent, 
and only awakens in cases with 
prospects of a ‘scandal’ – framing 
politics in terms of contests or per-
sonal conflicts and disregarding the 
issue at stake. And finally, the fifth 
practice refers to the ways that 
public news media can embrace a 
firmer role to ensuring higher qual-
ity, and more coverage, of cultural 
activities, including educational 
programming. All of these practic-
es are elaborated further in section 
four of this report.

Meanwhile, the first part of this 
report offers an introduction into 
the theoretical framework within 
which this study is placed. This 
framework underlines some of the 
main concepts from politics of rep-
resentation and media as ideology, 
and thus looks at intersections of 
cultural production with politi-
cal economy, as well as financial 
restrictions due to market pres-
sures on information media. The 
purpose of this section is to pres-
ent the need for a larger outlook 
within which media and culture 
can generally be discussed. 

Bearing in mind that concepts 
discussed in the introduction could 
be separately elaborated through 
further research, within the scope 
of this report the second section 
offers only definitions and analy-
sis that are applied to media and 
culture.  Therefore, media will be 
limited to news media; it will focus 
on the information production 
cycle through the prism of journal-
ism, and the way they deliver news 
to the general public. Meanwhile, 
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culture will be treated through 
two intersecting threads. One is 
the production of cultural activ-
ity through media selection and 
promotion, and the other they way 
in which those activities, specifi-
cally media texts, become cultural 
artifacts. 

The third section will look more 
explicitly at media development 
in Kosovo, and will be the main 
perspective through which to 
analyze media coverage of culture 
in this report.  This includes a look 
into how media development, as 
part of a discourse of ‘transition-
ing democracies’, state-building 
processes, and ongoing increased 
market pressures, have affected 
understandings, practices and 
placement of culture within Koso-
vo’s mainstream media.

Finally, this report offers a mapping 
of some of the main issues charac-
terizing the relationship between 
media and culture in Kosovo, and 
as such aims to provide an over-
view of interesting perspectives 

and trends that can be taken up for 
more in-depth future analysis.
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The relationship between media 
and culture has been a field of con-
tinuous exploration and research 
in disciplines across the human-
ities and social sciences. Studies in 
media and culture predominantly 
began in the early 20th century, 
when after 500 years of the print-
ing press as the main mass medi-
um of information, technological 
progress gave rise to other mass 
media, such as radio, television, 
film, digital devices, enabling the 
mass production and mass con-
sumption of culture. 

As such, concepts of mass media 
and mass culture both became the 
basis for a range of critical analysis, 
which seek to offer a theoretical 
and critical look at the intersection 
of communication, power and 
meaning. In cultural analysis, there 
were questions on the transform-
ing role of culture and art in so-
ciety, particularly due to the fact 
that through increased mass media 
channels, cultural products were 
quickly and increasingly being 
turned into commercial products. 

I. INTRODUCTION 
a look at the theoretical framework

On the media side of the equation, 
as different mediums emerged, 
information could be presented in 
different forms and formats, thus 
steering discussions on how form 
and format affect the meanings 
that media texts communicate. 
In both cases, a significant aspect 
was the position and role of the 
audience (public) – such as how 
the public is defined, targeted, 
addressed, and involved in the 
process. Today, well into the 21st 
century, in the so-called Infor-
mation Age, such discussions are 
inevitable. 

Within these contexts, the field 
of media and cultural studies has 
emerged as an important disci-
pline borrowing from theories and 
social critique across disciplines. 
Defined separately, the field of 
media studies generally deals with 
the “content, form, history, ef-
fects, and political implications of 
various media and technologies,”1 
1 Cultural and Media Studies. The New School, 
Eugene Lang College. www.newschool.edu/up-
loadedFiles/Lang/Documents/sp13-lang-culture-
and-media-slideshow.ppt. Last accessed January 
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thus particularly focused on mass 
media in contemporary societies. 
Meanwhile, cultural studies, which 
is grounded in critical theory, is 
generally concerned with the “the 
political nature of popular contem-
porary culture”2 and it focuses on 
how a specific medium or message 
relates to ideology, identity, social 
class, nationality, ethnicity, gender, 
etc. When treated together within 
media and cultural studies, the 
focus is placed on the understand-
ing of processes of mediation. 
 As such, these theoretical 
frameworks provide a grounding 
foundation upon which an analysis 
of today’s media texts (information 
and communication ranging from 
the print, film, television, radio, 
and the web) can be understood 
within a larger context of politics, 
economics, education, art, enter-
tainment, technology, etc. At the 
same time, through these frame-
works media texts can be viewed 
as cultural texts of their own, as 
their meanings speak to the ways 
30, 2016.
2 Ibid 1.

in which values and belief sys-
tems are shaped, constructed and 
reinforced. Too often, political-eco-
nomic analysis is applied to media 
and culture, which focuses more 
on “the production and distribu-
tion of entertainment, advertising, 
news and information, and media 
than on interpreting texts or study-
ing audiences.”3 Within this report 
there is an attempt to bear upon 
both analytical perspectives. 

To date, media and cul-
ture have generally been treated 
separately in Kosovo. The existing 
research on media in Kosovo has 
been largely dominated by quan-
titative and positivistic studies by 
national and international organi-
zations. Culture has been mostly 
treated through analysis of state 
planning and a focus on cultural 
policies and budget allocations. 
Little research has been conducted 
on the inter-relationship between 
media and culture by studying 
understandings and practices, 

3 “Media and Cultural Studies.” Edited by Meenak-
shi Gigi Durham and Douglas M. Kellner, Second 
Edition. Wiley-Blackwel. 2012. 
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placed within political and eco-
nomic relations, while also taking 
into account the increasingly mar-
ket-dominated, information-driven 
and technological society. There 
are of course exceptions in aca-
demic research, but those are not 
treated here.

Moreover, any research or study 
in Kosovo has to take into account 
that over the past 30 years, the 
country has gone through four 
different political and social sys-
tems: the 1945-1990 socialist one, 
the former-Yugoslav regime of the 
1900s, the nine-year international 
protectorate of the UN, followed 
by the 2008 declaration of inde-
pendence.4 Particularly the past 
16 years, and the past eight ones 
following independence, have 
produced a particular discourse on 
“transition” where state-building 
processes are viewed as solely de-

4  “Culture Policies and Budgetary Appropriations 
for Culture in Kosovo.” Research report. Forumi 
Kulturor, Kosovo Independent Culture Organizations 
Network. October 2014. http://www.forumikulturor.
net/repository/docs/Cultural_Policies_and_Budget.
pdf Last accessed January 28, 2016.

pendent and subject to strength-
ening of rule of law, economic 
development, good governance, as 
part of overall democratic reforms. 
While media has been seen as 
key to democratization processes, 
culture has been reduced to an 
activity that holds little significance 
to the wellbeing of society and so-
called larger systemic change. 

Meanwhile, within media itself, on 
the surface it easily may appear 
that in Kosovo, media coverage of 
culture is thriving. All print media 
have a cultural section, and some 
even weekly cultural supplements. 
National broadcasters all have 
special programs related to cultur-
al activities and products; online 
media have dedicated sections to 
culture and niche cultural website 
have also emerged. They all offer 
texts and visual coverage of a wide 
scope of cultural activities such as 
theater, art, music, film, literature, 
and more. 
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But what is all this media content 
conveying? What function are they 
appropriating to culture, and why? 
What predominant frames are 
being represented? How do media 
practices speak to the position that 
seems to have been allocated to 
culture? 

To answer these questions, one 
must recognize the ideological 
underpinnings of media in relation 
to culture. Analyses that highlight 
ideological frames rely on the 
content of conveyed messages as a 
means of unpacking the prevailing 
belief systems and values with-
in the media system and society 
overall. That is why representation 
through media is important. The 
notion that media only reflect or 
present an existing social reality 
does not hold. Media representa-
tions are constructed, and are part 
of a framework and ideology with-
in which they are presented. In this 
regard, media “ […] plays a key role 
in conveying ideas and giving them 
weight. With the media, we tend 
to see the same images and repre-

sentations over and over again.”5 
As such, these representations 
produce and tend to reconfirm 
particular ways of engaging and 
responding to media texts. 

This report does not set out to pro-
vide a theoretical analysis of such 
relations. However, it will apply 
some of the main concepts from 
politics of representation to look at 
the shifts in the role of information 
media in communicating culture. 
Therefore, the aim of this report 
is to lie out examples of dominant 
practices of the way media in 
Kosovo package, treat and com-
municate cultural production and 
activities. It will do so by examining 
how political, economic and social 
power relations, as well as narra-
tives of identity, affect the media’s 
approach.  

5  “The Critical Media Project.” USC Annenberg, 
School for Communication and Journalism. 
University of Southern California. http://www.
criticalmediaproject.org/about/key-concepts/ 
Last accessed February 1, 2016.
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II. Defining Media and Culture 

In order to look at media and 
culture in Kosovo, the specific 
meanings of the concepts that will 
be employed should be defined. 
Media as a term will be limited to 
refer to news media; it will focus 
on the information production 
cycle through the prism of jour-
nalism, and the way they deliver 
news to the general public. In this 
regard, the report will take into 
account how and what content is 
produced, what are its perceived 
and desired functions, what are its 
effects. The specific media formats 
to be treated for this study include 
print, broadcast and Internet (on-
line newspapers, portals etc.).  

Meanwhile, culture will be treated 
through two intersecting threads. 
One is the production of cultural 
activity through media selection 
and promotion, and the other is 
they way in which that activity, 
specifically media texts, becomes 
cultural artifacts. 

The first one looks at culture as the 
production of cultural activity. As 

such, this report will look at how 
frames within media represent cul-
tural activities and products. This 
includes the news media’s selec-
tion, treatment and placement of 
cultural activities, what they imply 
for the larger understanding of 
culture in society, and the media’s 
‘responsibility’ in this regard. The 
second one looks at how media 
also assign roles and values to 
cultural activities, thus creating a 
media culture in its own. Conse-
quently, culture can refer to the 
media texts that function as cultur-
al artifacts, which can be examined 
through the discourse. While there 
will be limited content analysis, 
this report will offer a mapping of 
some of the main issues charac-
terizing the relationship between 
media and culture in Kosovo, and 
as such provide an overview of 
interesting perspectives and trends 
that can be taken up for more in-
depth future analysis.
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In order to examine the relation-
ship between media and culture 
in Kosovo, a short treatment and 
understanding of how “free and 
independent media” were estab-
lished is necessary. On the one 
hand, it will allow to examine the 
different roles media have ascribed 
to their function, in what contexts 
and how those roles have been de-
fined taught, learned, applied and 
(re)negotiated. On the other hand, 
it will also include a discussion on 
the political and economic forces 
that affect how media organize 
resources and carry our editorial 
policies, which become subject to 
its treatment of culture. 

News media have undergone 
continuous transformations and 
challenges in terms of the news 
media’s role, professionalism and 
quality, challenges to financial 
sustainability and operations, rela-
tionship to the public through the 
digital revolution, and more. In the 
context of Kosovo, such processes 
have been placed within larger 
democratization processes over 

the past 16 years. In general, news 
media have been placed within 
the scope of problems that charac-
terize journalism in “transitioning 
democracies,” such as: journalistic 
practices characterized by poor 
professional standards, lack of 
media ethics, and a dearth of jour-
nalists educated in a free media 
environment.  Early on the need 
for media reform was grounded on 
the premise that previous media 
practices emerged from the cen-
sorship of a socialist-communist 
system, followed by the 1990s 
decade when Kosovar Albanian 
media were largely part of the 
resistance movement. Therefore, 
media intervention was a field 
of its own, led by international 
assistance that came in the form 
of regulation, training and capital 
donations6 for private media, as 

6  According to the Kosovo Media Assessment, 
March 2014: International aid has predominantly 
come through U.S. assistance, which started in 1998 
by the Office of Transition Initiatives (OTI), with 
approximately $2.25 million in media assistance 
for the time period of 1998-2001. Other assistance 
came form United States Agency for International 
Development (USAID), the International Research 
and Exchanges Board (IREX), National Endowment 

III. Media establishment in Kosovo: 
Professionalism, Influence and 
Regulation
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well as programs that have helped 
establish public media institutions 
such as the public broadcaster, 
Independent Media Commission, 
Kosovo Press Council, etc. 

Much literature that examine news 
media in transitioning democracies 
define the need to strength jour-
nalism in these societies as “one 
of the key democratic institutions 
vital in improving the quality of the 
electoral system, political parties, 
parliament, judiciary, and other 
branches of the state, even civil 
society, and safeguarding their 
democratic performance.”7 Mean-
while, national and international 
for Democracy (NED), Canada, European Agency for 
Reconstruction, Friedrich Ebert Stiftung, Internews, 
Japan, The NATO-led Kosovo Force (KFOR), Norway, 
Medienhilfe, OSCE, Press now, Soros Open Society 
Institute, Sweden, Switzerland, UNDP. Also, the 
OSCE had largely seizes the role of assisting in media 
development by monitoring, supervising the media’s 
conduct and practice. http://pdf.usaid.gov/pdf_
docs/Pnacx726.pdf Last accessed January 31, 2016. 
7 Nael Jebril, Václav Stetka, and Matthew Loveless. 
“Media and Democratisation: What is Known about 
the Role of Mass Media in Transitions to Democ-
racy.“ Report. Reuters Institute for the Study of 
Journalism. University of Oxford. September 2013. 
https://reutersinstitute.politics.ox.ac.uk/sites/de-
fault/files/Media%20and%20Democratisation_0.
pdf Last accessed January 26, 2016 

civil society and media organiza-
tions undertake the role to moni-
tor, assess and measure media and 
journalistic practices regularly, gen-
erally within the scope of media 
freedom and independence. 

As such, infringements to ‘freedom 
of expression’ and ‘journalistic in-
dependence’ have largely dominat-
ed and shaped discussion of media 
in Kosovo, and more recently the 
consequent need to establish an 
environment where political, legal 
and economic factors are not 
barriers to the development of 
news media. As news media have 
been pushed to the market, new 
challenges due to market depend-
ability have emerged, which will be 
treated later in this report. 

In fact, many authors have come 
to view freedom of expression 
and journalistic independence as 
“imperatives” of professionalism 
in journalism, and “impediments” 
due to the fact that there are “no 
journalistic models [that] can be 



14 • CULTURE AND MEDIA

implemented around the world.”8 
In the study, “Producing ‘protocol 
news’ in Kosovo’s public broadcast-
er: Journalism in a transitional risk 
society,” author Kenneth Andersen 
notes that a problem with how 
professionalism is measured also 
lays on the excessive reliance on 
the standard of “objectivity.” He 
points out that while professional-
ism, as related to objectivity, has 
become one of the main standards 
used by organizations such as IREX, 
Committee to Protect Journalists, 
Freedom House, UNDP1, Reporters 
sans frontiers, OSCE, to measure 
press freedom and media indepen-
dence globally, including Kosovo, 
“these organizations don’t use the 
same methods and come at times 
up with different conclusions.”9

 Such a view is relevant as it 
acknowledges that ‘imported’ 
models will generally fall short of 
serving as measuring mechanisms, 
8 Kenneth Andresen. “Producing ‘protocol news’ 
in Kosovo’s public broadcaster: Journalism in a 
transitional risk society”. Conflict & Communication 
Online, Vol. 8, No. 1, 2009.
9 Ibid 8.

as they too often disregard the 
socio-political context. In light of 
market pressures in free-market 
economies, as well as changing po-
litical global dynamics, redefining 
how professionalism is measured 
has become a matter of debate 
even within countries with longer 
traditions of free media.

However, within media and jour-
nalism circles in Kosovo itself, 
professionalism appears to be the 
least likely factor to be addressed 
when measuring performance. 
There is greater emphasis and 
attention placed on how outside 
factors impede with the news me-
dia’s work, and less so a reflection 
or revisiting of what professional-
ism in the domestic context should 
address. 

The outside factors are general-
ly attributed to Kosovo media’s 
intricate relationship with power 
politics. In fact, media in Koso-
vo (as well as the larger region) 
have often been placed within a 
three-way alliance between media 
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owners, government politics, and 
businesses10 - where often poli-
tics and businesses are connected 
through vested interests or politics 
of rewards. Other outside factors 
seen as conditioning the news me-
dia’s performance include political 
pressures, intimidation, weak im-
plementation of media legislation, 
which also lead to self-censorship 
of journalists, and more - all as 
factors infringing the prospects for 
a media free environment to exist. 

Surely a sound legislative frame-
work within which media operate, 
journalistic ethics that are uncon-
strained from ownership controls 
and pressures, and an environment 
free of attempts to limit freedom 
of expression, are all important 
within endeavors to build an envi-
ronment for free media practices. 
But such discourses have also end-
ed up producing somewhat of a 

10 “Professional journalism and self-regulation. 
New media, Old Dilemmas in South East Europe and 
Turkey.” United Nations Educational, Scientific and 
Cultural Organization. UNESCO 2011. http://unes-
doc.unesco.org/images/0019/001908/190810e.
pdf Last accessed February 1, 2016.

hierarchy as to what is considered 
of pressing importance, and what 
less so. 

As such, media in Kosovo have 
generally assumed two predomi-
nant roles: the first one is the role 
of a watchdog, based on a journal-
ism as an institution responsible 
for providing fair, balanced and 
objective information, as well as 
attaining checks and balances of 
power; and the second one of 
the entertainer, which includes all 
topics that do not necessarily fall 
under political coverage. Mean-
while, both roles have become 
increasingly influenced by financial 
and political pressures, which have 
transformed the watchdog either 
into a political mouthpiece or a 
political aggressor, and the enter-
tainer into a sensationalist as well 
as a ‘witch hunter’ with moralizing 
imperatives. 

Tied into discussions of media free-
dom and journalistic independence 
(of controls from media ownership 
and political interference), are also 
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issues pertaining to developing a 
consumer-based economy. Within 
today’s media-saturated environ-
ment, news media are increasingly 
run as businesses. This has placed 
significant pressures on edito-
rial staff to chase after readers, 
viewers or clicks, which in return 
translate into advertising and fi-
nancial investments. To add on top 
of this, is Kosovo’s lack of a strong 
private advertising industry,11 
which means that the majority of 
media outlets “remain financially 
unstable, and very few are able 
to operate without support from 
the government or businesses 
associated with public officials…” 
and meanwhile “[t]he prospect of 
securing advertising contracts from 
public entities has been known to 
influence editorial policies.”12

Therefore it also brings us to the 
second aspect of media, which 
is the issue of the political and 
11 Freedom House, Freedom of the Press 2015. 
Kosovo. https://freedomhouse.org/report/free-
dom-press/2015/Kosovo Last accessed February 
1, 2016.
12  Ibid 12

economic forces that also affect 
how media organize resources 
and carry our editorial policies. 
And this particular constellation of 
political affiliation, political control 
and political pressure, does not 
exclude Kosovo’s media from the 
increased commercial pressures, 
within which media content is driv-
en by monetary revenue. In terms 
of content, this then translates into 
a tabloidization of the news, as the 
emphasis moves to the scandal, 
sensationalism, eminence-jour-
nalism, personal conflicts, while 
disregarding the matter and issue 
at stake.13 

All of these raise questions on 
what is the place of cultural ac-
tivities? Politically speaking, what 
happens to culture? To what 
extent do media perceive culture 
as a tool that also contributes to 
a societal and progressive debate 

13  Clifford G. Christians, Theodore L. Glasser, 
Denis McQuail, Kaarle Nordenstreng and Robert A. 
White .“Media Roles Under Challenge.” Normative 
Theories of the Media. University of Illinois Press 
2009. http://www.jstor.org/stable/10.5406/j.
ctt1xcjws.13 Last accessed February 2, 2016.



CULTURE AND MEDIA • 17

on a range of issues? How do the 
media define the “public good” 
and “public interest”? What is the 
interplay between culture, public 
debate and democratization on 
one hand, and the market-driven 
pressures, on the other one? 

Based on the summary of the news 
media’s role and its development 
processes, the following section 
identifies a set of five predominant 
practices of how the news media 
cover cultural activities, and what 
values they ascribe it in the pro-
cess.
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1. The mediated public interest

One of the grounding principles of 
journalism is to serve the public 
good, and that the decision-mak-
ing process within the news pro-
duction cycles addresses the public 
interest. Providing information of 
importance to a number of differ-
ent audiences by news media is 
the most common definition given 
the notion of public interest.14

In theories of the public sphere, 
much discussion has taken place 
about the ways the public as a 
social group has been historically 
constructed. Critics have general-
ly pointed out to how historically 
the public has been treated as a 
singular unity and addressed as a 
“homogeneous, potentially univo-
cal collectivity.”15 The mass media 
have also contributed to mediating 
the notion of the public; this oc-
14 BBC Academy. The Public Interest. www.
bbc.co.uk/academy/journalism/article/
art20130702112133792 Last accessed February 
2, 2016.
15 Stephen Coleman and Karen Ross . “The Media 
and the Public “Them” and “Us” in Media Dis-
course.” Wiley-Blackwell. 2010.

curs through editorial decisions of 
what is in the “best interest of the 
public,” which is further construct-
ed through the news production 
cycle of identifying issues, source 
selection, voices included. This 
process also incorporates a degree 
of belief within news media struc-
tures that they also address what 
the public expects from them. But 
innately it excludes and marginaliz-
es other voices within society, who 
might not be represented in the 
overarching concept of the public, 
and its interest. 

Ideas of serving the ‘public inter-
est’ are also increasingly being 
debated and questioned within 
professional journalistic circles as 
well. An editor from the British 
newspaper, the Guardian, initiated 
a discussion online on what is the 
public interest with colleagues and 
readers. A response by the paper’s 
awarded-winning blogger said that 
“Society does – and should – con-
stantly redefine what the public 
interest entails and journalism 

III. Five general practices: 
how, why and where 
media position culture?
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should be part of that”16 by noting 
that any attempts to “define or 
pin it down”17 might be restrictive 
when bearing in mind that views 
on the public interest are and 
should be subject to continuous 
change. 

In a talk given by Martin Moore, 
director of the Media Standards 
Trust, to the Reuters Institute for 
the Study of Journalism, Oxford 
University, he defined two ele-
ments within public interest jour-
nalism. The first one defined public 
interest journalism as a watchdog, 
a role that continues to be im-
portant in keeping power holders 
accountable; the second element, 
and which Moore rightly states is 
given less attention, but deserves 
much more discussion especial-
ly in “our world of information 
overload,” is the “responsibility to 

16 Chris Elliott. “The readers’ editor on…how 
should we define ‘in public interest’” The Guard-
ian. www.theguardian.com/commentisfree/2012/
may/20/open-door-definition-public-interest 
Last accessed January 31, 2016.
17 Ibid 17.

inform, explain and analyse.”18 

It is precisely the latter responsi-
bility that is being neglected and 
is under threat within the more 
global media landscapes, as well 
as in Kosovo, as the public interest 
has increasingly come to be viewed 
and defined by rethinking it into 
“what interests the public.” This is 
also one of the main perceptions 
that affect how the media place 
and position culture. 

In Kosovo, “public interest” for 
some time was shaped around 
grander political projects and state 
consolidation processes (such as 
the nine years from 1999 as an 
international protectorate un-
der UNMIK, alongside processes 
that led to Kosovo’s declaration 
of independence in 2007). In the 
past eight years, state building has 
yielded a highly politically-domi-
nated debate, full of criticisms of 
corrupt politicians, fraudulent pol-
18 Martin Moore. “Public interest, media neglect.” 
British Journalism Reviews Vol. 18, No. 2, 2007, 
pages 22-40. www.bjr.org.uk/data/2007/no2_
moore Last accessed February 2, 2016.
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itics, malfunctioning institutions, 
failures to implement legislation, a 
captured economy, and failure to 
offer economic prospects and so-
cial well being. As such, the news 
media have come to construct the 
public interest through exclusion-
ary frames. All other issues, such 
as gender representation, minority 
rights (ethnic, sexual, etc.), and 
particularly culture, have been 
constructed as issues serving the 
public interest of “the others” or “a 
few,” as not directly relevant to ad-
dressing the “real” issues at stake 
for the grander public good. 

This corresponds to a larger per-
ception that tends to prevail, that 
“Kosovo needs to discuss politics 
more than it needs to discuss art 
and culture; and Kosovo’s prob-
lems are neither rooted in its 
culture, much less in its art, nor 
shall be overcome by a cultural 
change.”19 Such views pigeonhole 

19 Andrea Lorenzo Capussela. “Questions about, 
and to, Kosovo 2.0. Kosovo 2.0. http://www.
kosovotwopointzero.com/en/article/1730/
5yearsyellow-questions-about-and-to-kosovo-20 
Last accessed February 1, 2016.

and constrain the role of journal-
ism and news media, as well as 
culture. While acknowledging that 
journalism and news media have 
an important role to play in Kosovo 
for keeping power accountable, 
it should not exclude the means 
through which cultural activities 
and actors contribute to the pro-
cess.

In understanding power relations 
in any society, culture plays a 
critical role, as cultural activities 
also offer the means of portray-
ing, commenting, challenging or 
provoking the ‘system’ of power, 
as well as by offering a space for 
political and social critique. How-
ever, the perpetuation of a narrow 
definition of the public interest 
and what serves the public good, 
has largely affected the ways 
culture is perceived, presented 
and positioned in the news media. 
In general, cultural activities are 
explained away as affecting and of 
interest to “the few.”
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2. Culture through “Protocol jour-
nalism”

The term “protocol journalism” 
has been used in various studies 
to describe journalism practices in 
Kosovo predominantly by looking 
at political coverage. In one study, 
for example, the definition offered 
is that “’Protocol journalism’ is 
a negative term, indicating that 
the journalist and news organiza-
tion reports simply what is said 
at a news event. It deals, in other 
words, with methods of reporting.” 
This practice is largely prevalent on 
how news media cover culture in 
Kosovo. 

In November of 2015, a focus 
group with representatives of 
independent cultural organiza-
tions, cultural editors and jour-
nalist was held for the purposes 
of this report. In this discussion, 
one participant attributed poor 
cultural coverage to lack of profes-
sionalism, skills and preparations 
of news media’s culture reporters. 
One factor viewed as affecting the 

latter was also the news media’s 
disregard of cultural activities. For 
the focus group participants, such 
was also evident through the sala-
ry scales, as cultural reporters rank 
lower, and thus producing two 
results. On one hand, it discour-
ages journalist to invest in their 
own work, and on the other hand, 
today most culture journalist see 
it as a temporary position, and a 
steppingstone to becoming politi-
cal journalists. As such, the major-
ity of cultural coverage tends to be 
based on press releases of public 
and independent cultural actors, 
or confined to covering individual 
items or news. Naturally, there are 
exceptions, as is the culture sup-
plement to the Koha Ditore news-
paper, or certain editions within 
television cultural programs. But 
by and large, when content is de-
constructed, “protocol journalism” 
appears as the overarching meth-
od of capturing cultural activities, 
which lacks any critique and ceases 
to serve as a platform for eliciting a 
larger critical discussion.
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Although all news media have 
cultural sections and programs, 
in practice there is lack of under-
standing that “Reporting on cul-
ture is also about understanding 
connections – between news event 
and context, present and past, art 
and society, public and private.”20 
As such, the role of journalism is 
increasingly more about “getting a 
handle on the complicated reality 
that frames those events.” In order 
to do so, news media, and partic-
ularly those dedicated to cultural 
coverage, have to move away from 
“protocol journalism” as the main 
method of reporting, for it only 
perpetuates a cycle of meaning 
where culture is stripped of its abil-
ity to serve any other purpose than 
that of serving ‘a time for leisure.’ 

20 Cultural Reporting and Criticism. University of 
New York, Graduate Program. journalism.nyu.edu/
graduate/programs/cultural-reporting-and-criti-
cism/ Last accessed February 1, 2016.

3. Culture as ‘soft power’ 

As in many dimensions of Kosovar 
life, arts and culture have too been 
subjugated to restrictive politics; 
the fact that Kosovo is not recog-
nized by five EU member states 
and is not a member of the UN has 
often prevented Kosovar cultural 
and artistic actors from represent-
ing themselves in international 
circuits. However, many artists 
have achieved to break through 
the barriers on individual ambi-
tion. In the past few years, Kosovo 
has also managed to become part 
of international formal networks. 
Both have produced interesting 
examples for examining how media 
have assigned meanings to these 
activities and within what frames 
of understanding such events have 
been placed.

In general, these readings can 
be placed within larger under-
standings of identity politics, 
one where Kosovo’s cultural and 
artistic production has been linked 
to the country’s struggle and aim 
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to access and be represented in 
international cultural forums. In 
such cases of participation, Koso-
vo’s cultural and artistic actors no 
longer speak solely to their own 
work, but become representatives 
of a bigger entity, of the country 
and cause of Kosovo.

Examples from the past few years 
include artist Petrit Halilaj’s partic-
ipation in the contemporary visual 
art exhibition Venice Biennale in 
2013, marking Kosovo’s first time 
at the event, as well as artist Flaka 
Haliti’s consecutive participation 
in 2015. In 2014, Kosovo became a 
member of the Academy Awards, 
the Oscars, enabling the Kosovo 
Cinematography Center to submit 
Kosovo film productions for Oscar 
selection. A number of Kosovar 
filmmakers broke through inter-
national film festivals, winning 
awards and receiving acclaims for 
their work.  Dokufest, the Interna-
tional Documentary and Short Film 
Festival, which has been running 
for 14 years, has become the 
leading cultural event in Kosovo 

by attracting professional national 
and international audiences and 
submissions. And recently, the 
Kosovar-British production of the 
short film “Shok,” which was pro-
duced by the Kosovo Cinematogra-
phy Center, was selected as one of 
the five best short films within the 
Academy Awards, Oscars, 2016. 
These are all important examples, 
because they represent a shift 
from a position of isolation to one 
of participation.

Within the Kosovar news media 
discourse, their participation 
becomes a value assigned to the 
collective within identity politics. 
As they elicit enthusiasm along 
social media networks, and bring 
positive international media head-
lines on Kosovo, they consequently 
turn into widespread news media 
coverage nationally.

However reviews are altogether 
missing, including those of pro-
ductions within theater, music, 
and film, other visual and literary 
works. The social and political 
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commentary they might deliver 
becomes irrelevant as long as 
they fulfill a larger quest towards 
Kosovo’s recognition. As such, 
these cultural activities end up 
being legitimizing makers, which 
are often also used by political 
representatives to serve cultural 
diplomacy that end up blurring the 
lines between the state, arts and 
culture.

Such was the case when in 2015, 
when the President of Kosovo 
Atifete Jahjaga opened the Kosovo 
pavilion at the Venice Biennale. In 
her opening address, she said that: 
“The presence of Kosovo in the 
world’s most important cultural 
event, as an equal participant with 
other countries around the world, 
is evidence of our achievements 
in strengthening our international 
presence. The role of culture to get 
to this point in our state-building 
process and to remodel the image 
and our international presence in 
world stage has been and remains 
crucial.”21

21 “President Jahjaga’s speech at the official 

In the news media, the work 
produced by individual cultural 
and artistic actors is forgotten, as 
their merit becomes valuable only 
when internationally acclaimed 
or recognized. Work that doesn’t 
solicit such attention, in return gets 
treated as protocol. And in general, 
all cultural activities fall short of 
being translated into critical de-
bate in media.

opening of the Pavillion of the Republic of Kosovo 
at the Venice Biennale.”

 https://president-ksgov.net/?page=2,8,3864#.
Vqz99BgrKYU Last accessed January 31, 2016.
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4. Media as ‘watchdog’ of culture

The media’s role as ‘watchdog’ 
encompasses the extent to which 
media oversee the functioning of 
cultural public institutions. Ensur-
ing that state cultural policies facili-
tate the strengthening of public 
institutions, as well as independent 
ones, while also representing a 
diversity of voices, is crucial. 

In general, the news media in 
Kosovo have rarely placed the 
cultural sector under close scruti-
ny. Several reports produced also 
by Forumi Kulturor have pointed 
to how the cultural sector was 
generally regarded as less import-
ant within Kosovo’s state-building 
processes. For example, when 
the Ministry of Culture, Youth 
and Sports was established with-
in the Provisional Institutions for 
Self-Governing by the UNMIK 
mission in Kosovo in 2001, the 
ministry’s tasks were laid out in six 
sentences in total, and the empha-
sis was placed only with regard to 
cultural heritage. Bearing in mind 

that UNMIK oversaw the estab-
lishment of overall institutions in 
Kosovo, its own model and ascrip-
tion to what fields and areas were 
more important to the country’s 
development, were largely passed 
on to how Kosovar institutions 
organized themselves as well.

One way the latter is evident is 
through state allocation of the 
budget across line ministries: the 
Ministry of Culture has generally 
received the lowest budget when 
compared to other sectors. More-
over, as the main institution for 
culture, it has lacked professional 
human capacities; in the “political 
terrain, cultural governance was 
the remaining change given out 
when finalizing government coali-
tion agreements or for accommo-
dating political figures, for whom 
no other more attractive place-
ment could be found.”22 

Subsequently, this entire approach 
has given culture the connotation 
of the irrelevant sector, which as a 
22 Ibid 5.
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result has also translated in me-
dia’s editorial polices – that culture 
does not merit or require for con-
sistent monitoring of how cultural 
strategies are set (or whether 
they even exist), how the budgets 
for public cultural institutions are 
allocated, to what extent they gen-
erate own revenues and reinvest 
in their programs, what strategies 
exist for supporting sustainable 
development for both public and 
independent cultural institutions. 

In general, the ministry of 
culture’s investment in cultural 
programs and projects has been 
sporadic, without a larger, encom-
passing strategy for the sector’s 
development. For the first time, 
a list resembling somewhat of 
a strategy was prepared by the 
Ministry of Finance, which in its 
2014-2016 Medium term Expen-
diture Framework includes a list 
of indicator to measure the Min-
istry’s performance, including: list 
of drama-theater festivals within 
the country; participation in the 
international cultural arena; shows 
held by the philharmonic, opera 

and ballet; support to films in cine-
matography; number of exhibitions 
at the gallery of arts; cooperation 
within and outside the country; 
number of projects foreseeing the 
improvement of physical infra-
structure; support to literary books 
and magazine projects.23 More-
over, in 2014 the ministry’s budget 
was increased (though still consid-
erably low as from 1.05 percent of 
the total central budget of Kosovo 
in 2008 it increased to 1.69 per-
cent in 2014).24 The same year, the 
ministry also identified the need to 
prioritize support to public insti-
tutions, and also favored support 
to the independent cultural scene 
and participation in international 
cultural forums.

However, the indicators within 
the 2014 Medium Term Expen-
diture Framework are generally 
number-based, a quantitative 
method of measuring the cultur-
al scene rather than a method 
based on content.  The need for 
23 Ibid 5.
24 Ibid 5.
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a more comprehensive strategy 
remains absent. Such issues call 
for a greater and more consistent 
media role as watchdog. General-
ly, this “watchdog” of culture has 
either been absent or it awakens in 
prospects of a scandal. Placing the 
latter within challenges of media 
operating based on the market, 
the watchdog of culture (which can 
easily be applied to other fields 
and issues), has been transformed 
into one of chasing scandal and 
sensation - that is, “tabloidization 
of the news, which frame politics 
in terms of contests, games, or 
personal conflicts, neglecting the 
substance of debate and the con-
tent of issues.”25 Therefore, such 
commercialization pressures “en-
courage an overemphasis on the 
trivial and popular” rather than on 
the substantial and informative. As 
a result, a more inclusive, as well 
as critical dialogue, of culture as a 
means to greater national dialogue 
is missing.

25 Ibid 14.

A recent example in this regard 
are the developments that ensued 
when a new minister of culture 
was appointed with the new gov-
ernment established in December 
2014. By March of 2015, the annu-
al project funding was announced. 
The scheme included substantial 
funding cuts for a number of 
independent festivals that heavily 
relied on subsidies of the ministry 
to operate.26 The decision became 
a topic of heated debates over the 
course of a few weeks, and as an 
issue continues to reappear within 
media and public debated.

In a few media interviews, the 
senior advisor to the Minister of 
Culture said that: “it was a con-
scious decision to keep Kosovo’s 
traditional cultural life alive.”27 
What “traditional culture life” 
means is not clear from the posi-
tion of the ministry, as no strategy 
has been presented to date. The 
26 Jack Butcher. “Cultural Cuts in Kosovo: A Deep-
er Look.” Kosovo. www.kosovotwopointzero.com/
en/article/1654/cultural-cuts-in-kosovo-a-deep-
er-look Last accessed February 1, 2016.
27 Ibid 25.
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selection of cultural activities to be 
promoted remains a non-transpar-
ent process, and the ministry often 
released contradictory statements. 
The reactions from the cultur-
al and artistic community were 
quite vocal to what appeared as a 
significant shift in funding policy. 
It also included a visit by some 
representatives of independent 
cultural institutions to the Pres-
ident of Kosovo, requesting the 
establishment of a national council 
for culture and a larger strategy 
that would prevent decisions been 
taken solely upon the preferences 
of governing structures within the 
ministry (and changing with each 
government change). 

This was one of the few develop-
ments where background informa-
tion, context, and follow up, was 
conducted by some news media.28 
But much other coverage followed 
a pattern of “’he said’, ‘she said’” 
journalism – failing to materialize 
28 “Artistët s’i besojnë Ministrisë, kërkojnë 
këshill kombëtar për kulturë.” Kohanet. koha.
net/?id=&l=50918 Last accessed February 2, 
2016.

into a consistent coverage similar 
to how other ‘more political’ issues 
do. The ministry’s work is followed 
on more ad hoc basis, dependent 
on news events, or reactions and 
statements from different individu-
als or representatives from inde-
pendent cultural institutions and 
actors - as such diminishing the 
role of the watchdog to maintain 
consistent checks and balances. 
The media ceased to follow up on 
the issue in ways that would turn 
the request for a cultural strategy 
and budget planning and allocation 
into a long-term development.
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5. Strengthening support from the 
public sector

Financial constraints and market 
pressures affect how news media 
position culture and set editori-
al priorities. In general, there is 
lack of investment and support to 
developing this sector of media. 
For example, during the focus 
group, one participant explained 
that marketing departments within 
print media often choose to cut or 
remove cultural coverage entirely 
in order to make room for adver-
tising. Meanwhile in online media, 
the competitive fight to secure 
advertising from the business and 
private sector has resulted into a 
fight for clicks. This has led to an 
increase of tabloids, showbiz and 
entertainment coverage, which 
through monetary value have 
decreased and marginalized the 
relevance of culture.

The issue of finance elicited further 
discussion in the focus group and 
significantly focused on the types 

of support that should exist to 
strengthen the news media’s cov-
erage on culture. Specific attention 
was given to the role of state insti-
tutions. This debate was tied to a 
general sense and perception that 
media need to promote cultural 
activities and that the public media 
(as supported through taxpayers 
money) uphold a greater responsi-
bility to contribute to overall soci-
etal education and development. 
Participants also believed that the 
current cultural programming was 
insufficient when considering the 
need to target different audiences, 
including children. In this regard, 
two examples were mentioned. 
One was the cultural portal in 
Croatia, Kultpunkt, whose biggest 
supporter is the Ministry of Culture 
for Croatia and the Department of 
education, culture and sports from 
the municipality of Zagreb. The 
other example was Radio BBC3, 
which as a public broadcaster has 
set up this channel exclusively for 
culture.
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However, as discussed above, 
the cultural sector in Kosovo has 
generally fallen prey to the lack 
of an overall institutional strategy 
for developing and strengthening 
the sector into a sustainable one. 
Moreover, the budget cuts of 2015 
point to indifference toward sup-
porting independent actors. This 
suggests a shrinking opportunity to 
support the development of media 
programs and coverage as a means 
of increasing critical voices. 

The focus group participants recog-
nized and pointed to the conflict of 
interest factor that would prevent 
private media from receiving state 
support for strengthening their 
cultural coverage. However, in 
line with the example of Radio 
BBC3, the focus group participants 
pointed out that an additional RTK 
channel – which already has fours 
channels– that would focus exclu-
sive on culture and arts would be 
a good starting point to increasing, 
and improving, the news media’s 
coverage of cultural activities in 
the country.

It is important to be noted that 
pubic sector support for the 
media prevail in different models 
across Europe, such as France, 
Finland, Germany, Italy, the United 
Kingdoms, as well as the United 
States – all reflecting different 
media systems and media polices. 
In these countries, “support of 
different types of media organi-
zations [exist] for a range of rea-
sons, including cultural, economic, 
and social ones, but also out of a 
concern that the market alone will 
not provide for the kinds of acces-
sible accountability journalism and 
diverse public debate democracies 
benefit from.”29 Some countries 
pursue a dual model, which means 
that on one hand support offers “a 
high degree of license fee funding 
for the public service broadcaster” 
and on the other one “extensive 
indirect support for print publish-
29 Rasmus Kleis Nielsen and Geert Linnebank. “Pub-
lic Support for the Media: A Sex-Country Overview 
of Direct and Indirect Subsidies.” Report. Reuters 
Institute for the Study of Journalism. University of 
Oxford. August 2011.  http://www.fnps.fr/Public/
Article/File/DOCUMENTS/COLLOQUE/Pub-
lic_support_for_Media.pdf Last accessed February 
2, 2016.
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ers.”30 Other mixed models offer 
“lower levels of funding for public 
service broadcaster and a more 
intricate mix of indirect and di-
rect support for legacy media.”31 
Besides support for public media, 
governments also “offer more 
indirect than direct support for the 
private media organizations (only 
Finland, France, and Italy offer 
direct subsidies […]).”32 In the case 
of France, it also has public-sector 
support for online-only media or-
ganizations, which is not the case 
with the other countries in this list.

Moreover, the continuous de-
crease of advertising revenues due 
the changing models of media, 
“declining paid newspaper cir-
culation and fragmenting televi-
sions audiences,” there has been 
increased questioning of what 
“public intervention can do to 
support the media sector generally 
and journalism in particular.”33 In 

30 Ibid 30.
31 Ibid 30.
32 Ibid 30.
33 Ibid 30.

the report “Public Support for the 
Media” by Reuters Institute, these 
models of public support for both 
public and private media orga-
nization of the abovementioned 
countries are examined; the report 
also requests that amendments to 
existing supporting mechanisms 
need to be applied to better re-
sponds to ensure that news media 
and journalism survive in a quali-
tative mode. In this regard, some 
steps have already been taken. 
For example in 2009 in France, the 
government expanded direct and 
indirect subsidies to the private 
press in a “three-year period in 
particular to deal with the impact 
of the global financial crisis.”34  
     
This is just an isolated example, 
and the effectiveness and draw-
backs of such models require to be 
further analyzed within the context 
of countries’ history of public sup-
port and development of media. 
Nevertheless, similar discussions 
should be initiated in Kosovo as 
well – that is looking at ways to set 
34 Ibid 30.
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up support models from the public 
sector in order to ensure that 
news media and journalism, as the 
foundation of democracy, are able 
to fulfill their responsibility. Such 
models in Kosovo would naturally 
have to take into account the pros-
pects that such mechanisms would 
be politically driven, controlled 
and maneuvered – supporting 
government-friendly outlets and 
excluding critical voices. Currently, 
for example, the government as an 
advertiser in the media must give 
priority to advertising in media 
with highest viewership or circula-
tion.35 But “lack of reliable data on 
such figures has given the govern-
ment more flexibility to advertise 
in various media” while it has 
also “stopped providing subsidies 
to local and community media,” 
and “both the government and 
businesses have stopped advertis-
ing with a media outlet that has 
been critical.” In this context, the 
35 International Research and Exchanges Board. 
IREX.Europe and Eurasia Media Sustainability 
Index 2015. Kosovo..  https://www.irex.org/sites/
default/files/2015-msi-kosovo.pdf Last accessed 
January 31, 2016.

prospects of establishing transpar-
ent and impartial public support 
models for the media seem slim.   
   But that new 
solutions and models should be 
discussed is unquestionable. Oth-
erwise, the already fragile media 
environment is left to the faith of 
the market, facing an increased 
commercialization that is not only 
significantly deteriorating news 
media and journalistic principles, 
but also contributing to polarizing 
and trivializing debates in the pub-
lic sphere. 
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V. Where to from now?

This report has highlighted a set of 
conditions that affect how Koso-
vo’s media place and treat cultural 
activities in the country. In general, 
what becomes apparent is cul-
ture has generally been reduced 
to a position of insignificance 
in state polices, media editorial 
decision-making, and public un-
derstanding. Several summaries 
that can be drawn from this report 
include: culture has been turned 
into a tool to legitimize a sense 
of ‘being’ and ‘acceptance’ of the 
country; lack of critique continues 
to overshadow cultural produc-
tion; cultural coverage has fallen 
pray to the media’s commercial-
ization pressures; no clear and 
un-politicized models of support 
to strengthening news media and 
journalism currently exist.

The objective has been to provide 
and lie out a set of media practic-
es, as well as unfold some of the 
underlying conditions that have 
come to characterize and often 
define the news media’s general 
treatment of culture. Each concept 

of media’s coverage of culture 
presented within this report could, 
and should be separately elabo-
rated through further research. 
As such, this report offers a larger 
outlook within which media and 
culture can generally be discussed, 
provides a few existing practices of 
news media’s coverage of culture 
that can be taken upon for further 
critique, and offers a preliminary 
account on models and practices 
to be taken into account for elab-
oration on supporting the news 
media, and cultural sector, conse-
quently.

Important to note, and what was 
not treated within this report, is 
the role of education. This was 
slightly also touched upon during 
the focus groups organized for the 
purpose of this report, drawing 
attention to the need to intro-
duce educational programs within 
school institutions (a suggested 
cooperation was between the min-
istry of education and the ministry 
of culture) that could contribute to 
developing a general affiliation to 
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cultural activities and production. 
The role of the news media in this 
process was equally recognized; in 
terms of explaining, deconstruct-
ing and helping create general 
knowledge of the importance of 
cultural activities in society. That is 
why increasing cultural coverage 
should go hand-in-hand with larger 
societal debates over what cultur-
al content is being produced and 
what cultural activities stand for. If 
the aim is to create a sustainable 
and open society with diversity of 
ideas, education and bringing citi-
zens to culture is important.   
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Oda Theatre held numerous meetings 
during the end of 2011 with the purpose 
of establishing a network of the cultural 
organizations in Kosovo. These meetings 
were attended by more than 60 partic-
ipants, representatives of different or-
ganizations of culture, thus creating the 
possibility to organize the founding As-
sembly on 23 March 2012, which laid the 
foundation of the Network of Indepen-
dent Organizations of Culture – Cultural 
Forum. The founding Assembly laid the 
foundation of the Cultural Forum with 22 
independent organizations as members. 
Through democratic voting, the Statute 
was adopted and the network presidency 
was also elected. The Cultural Forum is an 
entity registered as a network of indepen-
dent organizations of culture. It was de-
cided that the role of interim Secretariat 
will be assumed by Oda Theatre until the 
capacities are built to form a professional 
secretariat of the network.  

The Cultural Forum of Kosovo is a net-
work of independent organizations of 
culture in Kosovo, established with the 
purpose of:  

- Strengthening the independent orga-
nizations of culture by developing their 

Cultural Forum

capacities for the implementation of their 
programs ,

- Promotion of member organizations,

- Inclusion of member organizations in 
decision-making,

- Boosting the support for the indepen-
dent cultural scene,

- Protection and improvement of the po-
sition of organizations vis-à-vis the rele-
vant institutions in Kosovo and abroad. 

The Cultural Forum aims to fulfill its mis-
sion through the following activities:  

- Communication and networking of inde-
pendent organizations of culture,

- Dynamic exchange of information and 
experience,

- Lobbying and advocacy activities,

- Specific trainings for the needs of mem-
ber organizations,

- Organization of debates and fora,

- Coordination of artistic and cultural ac-
tivities. 
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Cultural Development Forum

Forum for Cultural Development is a 
Project aimed to further develop and 
strengthen the Cultural Forum estab-
lished back in 2012, by providing advice 
and valuable expertise for the cultural 
policies of Kosovo. The Project is sup-
ported by the European Union Office in 
Kosovo, and implemented by the Cultural 
Forum, Oda Theatre and DokuFest. The 
first Project activities were carried out in 
December 2013. The Project is supposed 
to continue through to November 2015. 
During this two year period, the Cultural 
Development Forum will come up with 
at least 28 cultural policy products that 
will result from research, debates, focus 
groups and conferences. The Project will 
also strengthen the network of inde-
pendent culture organizations, built its 
internal capacities and impact the devel-
opment of culture policies of Kosovo by 
producing the knowledge for culture. In 
addition, the Project will spur the dialog 
and cooperation between the sector of 
independent culture and public author-
ities so that concrete solutions for Koso-
vo’s cultural development could arise.  

www.forumikulturor.net 
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